With a strong tie to the city of LA, IMAGE will connect
our readers to the creative community in the city.
Cover art and bold imagery throughout will be the
star of the show.

Note: Magazine is only a mockup and final artwork will differ
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The state of what’s next.



» Reading IMAGE should
feel like walking
through a mixed
media art exhibit.

* A celebration of Los
Angeles creatives and
intellectuals.

» Tops the Friday L.A.
Times.

» Circulation: 405,700 to
high-net-worth
subscribers in select zip
codes in Los Angeles
and Orange County.

» Bonus distribution fo
high-end hotels in Los
Angeles.
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FEATURES
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Rihanna new Fenty glasses line and a dedicated space for influencers and
celebs about new products and designer line. Byline Here
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WISHLIST BRANDED

A roundup of luxury products in every issue, A product-driven space for celebs to hype up
showcasing interesting items and things our products, designers, merch and drops. This is perfect
readers cannot just buy, but can experience. for product integration and great for the beauty &

watch brands especially.
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FEATURES

BACK INSIDE
COVER AD

LAST PAGE
END PAGE
FOR THE ISSUE

VISUAL OUTRO gt -

We hand over back page to a
local artist, designer, or : QT
photographer in continuation of The Last Look Caption: A final photo that captures the moment with a brief caption of what it i, ime of day, what day,and thats . I’
. . a haunting or arresting image to close the book. A final photo that captures the moment with a brief caption of what it is, time of day, what
celebrating the art and design day, and that's t. 1t a haunting or arresting image to close the book. A final photo that captures the moment. That captures the moment
community the best way we

know how.
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PRICING, CALENDAR, DEADLINES & SPECIFICATIONS
Publishing 2021 calendar

Publishing month and themes
March 19— Remembrance - Style is Time Travel

May 14ih— Recognition - LA, We. See. You! :5’:”5”% e Yt PR T AP Y B
August 201 — T'S A REBELLION — Like it's 2021 - ‘ R T R _ T —

September 17th — ATECEDENT - A tribute to the Icons of... right now
October 15" — Parents are cool! Fall style issue

November 12 — INTERIORITY — The secret world of LA (home and
architecture issue)

December 3@ — DELIVERANCE - LA style will set you freel
December 17" - SEVERANCE - Burn it all down. Begin again.

Print Net Rates

Nel(=lele $40,000 Opposite TOC $24,000
Full Page $20,000 Cover 4 $24,000
Cover 2P1 $45,000

Cover Wrap $45,000

Integrated Print + Digital Takeover Package
1 4C Full Page in IMAGE Magazine

1 Week of IMAGE Takeover w/ Video Scroll unit @ 100% SOV on LATimes.com
2 Week HNWI Targeted Video and Rich Media across IMAGE, Lifestyle,
Entertainment, Arts & Design, Culture

5 Million Impressions, $50,000 Total

Deadlines (subject to change)

y
- Space: 25 Business days prior to pub
Specification \ \ Material: 15 Business days prior to pub
Size Trim Size Live Area Bleed Size (w" x h")
Page 9.375"x 11.5" 8.875" x 11" 9.625" x 11.75" ‘ ,”_;k
/4 u'i: ) k'h. ‘

Mood boards and mock ups displayed are for internal presentation only. }:05 _Angclcs Giulcs

*Please note that all editorial themes are subject to change. The state of what’s next.



