


click here
cant see the video?

https://youtu.be/YcjnkqB1YHk
https://youtu.be/y1VT-YFoy8A




 

On June 14th, 2025, the 5th Rosé Day LA will take place in Malibu, CA kicking 
off the summer in celebration of fine rosé wine, champagne, food and 

luxury brands. Over 4000 people will come together at King Gillette Ranch 
for an unforgettable day. A-list celebrities, socialites, influencers and 
consumers will enjoy the daytime gathering that is now hailed as the  

“must attend” event of the summer season. 
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SPONSORSHIP OPPORTUNITY 
The primary objective of sponsoring Rosé Day LA is to realize a substantial return on investment. 

This ROI can be measured through a variety of metrics:

Rosé Day LA is an exceptional opportunity to maximize these objectives. The 
combination of celebrity and taste makers attendance and media coverage will allow 

your brand to experience an unparalleled ROI.

• Event Attendance
• Total Media Impressions
• Social Media Impressions
• Trendsetter & Social Media Allegiance

• Effective Integration of Brand Message
• Internal Corporate Perception
• Press Coverage
• On-Site Brand Experience

1 Billion+
Press Impressions

3000+
Attendees

100,000,000+
Social Impressions





 

CONTRIBUTING SPONSORSHIP
$100K
• On-Site Branding
• Opportunity to create co-branded themed area or installation
• Product sampling and distribution
• Logo on all printed and web materials
• Logo on step and repeat
• 1 Complimentary Table for 10 guests
• 20 Admission Tickets

$50K
• On-Site Branding
• Logo web materials
• 20x20 space to create on site activation 
• Product sampling and distribution
• 20 Admission Tickets 

$25K
• 10x10 space to create on site activation 
• Product sampling and distribution
• 10 Admission Tickets

SUPPORTING SPONSORSHIP
$200K
• Opportunity to create co-branded themed area,
   moment or installation
• Logo on all printed and web materials
• Logo on step and repeat
• 1 Complimentary Cabana for 15 guests
• 30 Admission Tickets

TITLE SPONSORSHIP
$400K
• Presenting Naming Rights Status: “Rosé Day LA
  Presented By” brand name
• Complete inclusion in all PR, Media and Step & Repeat
• Opportunity to create co-branded themed areas & 

installations
• Custom social media hashtag integration
• 1 Complimentary Cabana for 20 guests
• 1 Complimentary Table for 10 guests
• 50 Admission Tickets

L O S  A N G E L E S

Note: All The Above Levels Do Not Include Activation Production Costs. This Will Be The Responsibility Of The Brand To Cover These Costs.



SPONSORSHIP
Ben Biscotti

O 323.417.6550 C 516.359.0981 E ben@1iota.com


